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Monitor tobacco use and prevention policies

Protect people from tobacco smoke 

Offer help to quit tobacco use 

Warn about the dangers of tobacco

Enforce bans on tobacco advertising, 

promotion, and sponsorship 

Raise taxes on tobacco. 

Key Messages

•	 Fewer Turkish citizens smoked cigarettes in 2012 as 
compared to 2008.	 This	 change	 resulted	 from	 the	
implementation	 of	 a	 comprehensive	 set	 of	 tobacco	
control	policies	and	a	national	action	plan.

A large number of Turkish citizens still smoke despite •	
the remarkable decline in the smoking prevalence. 
Turkey	 is	 continuing	 their	 commitment	 to	 implement	
strong	 tobacco	 control	 policies	 in	 order	 to	 further	
accelerate	these	encouraging	trends.

Fewer non-smokers are being exposed to secondhand •	
smoke in restaurants and workplaces, after 
implementation of the national smoke-free law in 2009 
in restaurants, cafes, and bars.	Continued	enforcement	
of	 the	 smoke-free	 law	 (which	 bans	 smoking	 in	 all	
enclosed	public	places),	coupled	with	widespread	public	
education,	will	protect	citizens	 from	the	deadly	harms	
of	secondhand	smoke.

More smokers are taking advantage of government •	
cessation services, including counseling and 
pharmacotherapy.	Cessation	services	are	an	important	
part	 of	 Turkey’s	 national	 action	 plan,	 helping	 people	
quit.

Turkey implemented pictorial warning labels in 2010, •	
which resulted in an increase of thinking about 
quitting because of health warnings.	 Increasing	 the	
size	and	visual	impact	of	the	warnings	will	bring	an	even	
greater	awareness	of	the	health	impacts	of	tobacco	and	
contribute	to	quit	intentions.

Exposure to tobacco advertising, promotion, and •	
sponsorship remains low because of Turkey’s 
comprehensive ban.	An	increase	in	exposure	to	tobacco	
marketing	 -	 particularly	 among	women	–	may	 require	
increased	attention.

The real cost of a cigarette pack has increased •	
substantially, and cigarettes have become less 
affordable.	 Reductions	 in	 smoking	 rates	 are	 highest	
among	 groups	 who	 are	 most	 price-sensitive	 such	 as	
youth	 and	 those	 with	 lower	 education.	 Increasing	
tobacco	prices	through	tobacco	taxes	is	among	the	most	
effective	ways	to	reduce	tobacco	use.

highlights
The	 smoking	 prevalence	 significantly	 decreased	 among	•	
adults	 from	 31.2%	 (16.0	 million)	 in	 2008	 to	 27.1%	 (14.8	
million)	 in	 2012.	 This	 represents	 a	 13.4%	 relative	 decline	
of	the	smoking	prevalence	(13.5%	decline	for	males;	13.7%	
decline	for	females).

Exposure	to	secondhand	smoke	significantly	declined.	The	•	
largest	 drop	 in	 exposure	 to	 secondhand	 smoke	 occurred	
in	 restaurants	 (12.9%	exposure	 rate	 in	2012	compared	 to	
55.9%	in	2008).

The	 percentage	 of	 smokers	 who	 tried	 to	 quit	 in	 the	 last	•	
12	months	 did	 not	 change	 from	2008	 to	 2012,	 but	more	
smokers	 in	 2012	 used	 pharmacotherapy	 and	 received	
counseling	to	assist	with	quitting	than	in	2008.

More	current	smokers	(53.0%	in	2012	compared	to	46.3%	•	
in	 2008)	 thought	 of	 quitting	 smoking	 because	 of	 health	
warnings	on	cigarette	packages.

Exposure	to	any	tobacco	advertising,	promotion,	and	•	
sponsorship	 increased	 significantly	 among	 women	
(9.6%	in	2008	compared	to	13.0%	in	2012),	though	
the	overall	exposure	rate	in	2012	(15.7%)	remained	
low	compared	to	other	countries.	

The	average	 inflation-adjusted	amount	paid	 for	 20	•	
cigarettes	 increased	 by	 43.0%	 between	 2008	 and	
2012,	reaching	5.7	Turkish	lira	(USD	3.16)	in	2012.

Background
The	 Global	 Adult	 Tobacco	 Survey	 (GATS)	 is	 a	 global	 standard	
protocol	 for	 systematically	 monitoring	 adult	 tobacco	 use	 and	
tracking	key	tobacco	control	indicators.	GATS	is	a	household	survey	
of	persons	15	years	of	age	and	older.	It	was	implemented	by	the	
Turkish	 Statistical	 Institute	 (TurkStat)	 under	 the	 coordination	
of	 the	 Ministry	 of	 Health.	 In	 Turkey,	 GATS	 was	 first	 conducted	
in	 2008	 and	 repeated	 in	 2012.	 Both	 the	 surveys	 used	 similar	
multistage	stratified	cluster	sample	designs	to	produce	nationally	
representative	data.	There	were	9,030	completed	interviews	in	the	
2008	survey	with	an	overall	response	rate	of	90.9%.	There	were	
9,851	 completed	 interviews	 in	 the	 2012	 survey	with	 an	 overall	
response	 rate	of	90.1%.	 For	additional	 information,	 refer	 to	 the	
Turkey	GATS	2008	and	2012	fact	sheets	and	country	reports.  

GATS	 enhances	 countries’	 capacity	 to	 design,	 implement,	 and	
evaluate	 tobacco	 control	 programs.	 It	 will	 also	 assist	 countries	
to	 fulfill	 their	obligations	under	 the	World	Health	Organization’s	
(WHO)	 Framework	 Convention	 on	 Tobacco	 Control	 (FCTC)	 to	
generate	comparable	data	within	and	across	countries.	WHO	has	
developed	MPOWER,	 a	 package	 of	 six	 evidence-based	 demand	
reduction	measures	contained	in	the	WHO	FCTC:
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GATS Objectives
The Global Adult Tobacco Survey (GATS) is the global 
standard for systematically monitoring adult tobacco use 
and tracking key tobacco control indicators.

GATS is a nationally representative survey, using a consistent 
and standard protocol across countries including Turkey. 
GATS enhances countries’ capacity to design, implement 
and evaluate tobacco control programs. It will also assist 
countries to ful�ll their obligations under the World Health 
Organization (WHO) Framework Convention on Tobacco 
Control (FCTC) to generate comparable data within and 
across countries. The WHO has developed MPOWER, a 
technical assistance package of six evidence-based policies 
that include:
 

Monitor tobacco use and prevention policies
Protect people from tobacco smoke
O�er help to quit tobacco use
Warn about the dangers of tobacco
Enforce bans on tobacco advertising, 
promotion, and sponsorship
Raise taxes on tobacco.

GATS Methodology
GATS uses a global standardized methodology. It includes 
information on respondents’ background characteristics, 
tobacco use, cessation, second-hand smoke (SHS), 
economics, media, and knowledge, attitudes and 
perceptions toward tobacco use. 

In Turkey, GATS was conducted in November 2008 (prior 
to implementation of the legislation banning smoking in 
the hospitality sector) as a household survey of persons 
15 years of age and older by Turkish Statistical Institute 
(TurkStat). A multi-stage, geographically clustered sample 
design was used to produce nationally representative data. 
One individual was randomly chosen from each selected 
household to participate in the survey. Survey information 
was collected using handheld devices. The household 
response rate was 93.7%, the person response rate was 
97.0% and the overall response rate was 90.9%. There were a 
total of 9030 completed interviews.

Cessation

month.

Second-hand Smoke

indoor workplaces are exposed to SHS at the workplace.

homes where smoking is allowed, including 19.5 million 
non-smokers.

transportation and 11.3% in public buildings.

to implementation of the legislation).

Media

result of the warnings. 

promotion and sponsorship.

Knowledge, Attitudes and Perceptions

GATS Highlights
Tobacco Use

smoke tobacco; 47.9% of men, 15.2% of women.

cigarettes.
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Prevalence of current tobacco smoking by gender,  
GATS Turkey 2008 and 2012 

Quit attempts among smokers in the past 12 months and 
cessation methods used by those who tried to quit,  
GATS Turkey 2008 and 2012 

Thinking of quitting smoking because of noticing health 
warning labels on cigarette packages by gender,  
GATS Turkey 2008 and 2012 

Noticing any cigarette advertisement, promotion, or 
sponsorship in the past 30 days by gender, 
GATS Turkey 2008 and 2012 

Average amount paid for 20 cigarettes* and total tax shown as a 
percentage share of retail price†, GATS Turkey 2008 and 2012 

Exposure to secondhand smoke in various places in the past 
30 days, GATS Turkey 2008 and 2012 

NOTE: Current use refers to daily and occasional use. Adults refer to persons aged 15 years and older. Data have been weighted to be nationally representative of all non-institutionalized men and women aged 15 years and older. 
Percentages reflect the prevalence of each indicator in each group, not the distribution across groups. All comparisons present in the graphs are significant at p < .05, unless otherwise noted ( ) as unchanged. 

Financial support was provided by the Bloomberg Initiative to Reduce Tobacco Use, a program of the Bloomberg Philanthropies. Technical assistance was provided by the Centers for Disease Control and Prevention (CDC), 
the World Health Organization (WHO), the Johns Hopkins Bloomberg School of Public Health, and RTI International. Program support was provided by the CDC Foundation. 

Last Updated: 8 May, 2013 

*Average amount paid in 2008 was adjusted for inflation for direct comparison to 2012 
†Source: Turkey Ministry of Finance, General Directorate of Revenue Policies
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